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Sixth graders at Yamanouchi Minami Elementary School continued their project 
as the Yukishiro-Mai Investigation Team, aiming to share the appeal of their local 
brand rice, Yukishiro-Mai, with more people. Building on their work from the 
previous year, they expanded their efforts through research, experiments, product 
development, and promotional activities, culminating in the actual sale of their 
rice-based products.

Creating Onigiri That Showcases Yukishiro-Mai
The students partnered with Musubiya, a popular local onigiri (rice ball) shop, to 
develop a product that highlights the whiteness and chewy texture of Yukishiro-Mai. 
Through field research at local markets, ingredient testing, and taste comparison 
sessions, they identified ideal fillings. After multiple rounds of presentations and 
trials, they successfully developed two kinds of onigiri: spicy seasoned enoki 
mushrooms and miso-marinated mushroom with minced meat.

Promotion and Sales in the Real World
At a local education event held on Shinshu Education Day, the students sold their 
onigiri to over 200 visitors. They added special touches to the packaging, such as 
decorative bands and promotional cards, to help people remember Yukishiro-Mai. 
They also conducted surveys and promoted the event using social media, helping 
them develop communication and outreach skills along the way.

Student-Led Teams and Real-Life Learning
The project was divided into teams focusing on product development, promotion, 
presentations, surveys, and social media outreach. Each team took responsibility 
for their tasks, and through trial and error, they worked collaboratively to achieve 
their goals. This cross-disciplinary approach provided a real-world learning 
experience directly connected to society and their local economy.
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Looking to the Future
The onigiri sold out, and the feedback from customers was overwhelmingly 
positive. The students expressed a desire to promote Yukishiro-Mai even more 
widely, and many hope to continue their efforts in junior high school. This project 
allowed the children to gain hands-on experience in local branding and to carry 
forward their community pride into the future.


